
SUSTAINABLE CONSUMPTION 

AND THE SHARING 

ECONOMY 

 
Summary of Research Findings and Gap 

Analysis 

2014 West Coast Climate and Materials 
Management Forum Annual Meeting January 14, 2014 



Research Work Group 

Babe O’Sullivan (co-lead) Shannon Davis (co-lead) 

Colleen Hetzel  Janine Bogar   

Christiana Figueroa Rosemary Hardy 

Ashley Zanolli  David Allaway  

Joe Rasmussen  Madalyn Cioci 

Megan Curtis-Murphy (intern) 

 

Contributors: Philip Vergragt, Maurie Cohen (SCORAI)
    



Research Questions 

 What is the state of knowledge about sustainable consumption 
and the sharing economy? How is this defined or framed? 
What are the emerging trends? What potential roles can 
municipal and state governments play? 

 What barriers have been identified and how might these be 
overcome? 

 What strategies, techniques and policies are effective at 
promoting sustainable consumption through reusing, renting, 
repairing, and sharing products and materials? 

 What GHG reduction benefits can be achieved through these 
activities?  

 What strategies, techniques, policies and innovative 
approaches have not yet been tried but have been proposed 
that are considered to have greatest potential? 

    



Research Process 

 Builds on 2012 research summary “Changing 

Consumer Behavior” 

 Sources reviewed 

 Popular press 

 Peer-reviewed literature 

 Government- sponsored reports 

 Focus on sustainable consumption  

activities and government actions  

to promote them  



Concepts and terms 

Sustainable consumption 
“…the use of services and related products which respond to basic needs 
and bring a better quality of life while minimizing the use of natural 
resources and toxic materials as well as the emissions of waste and 
pollutants over the life-cycle so as not to jeopardise needs of future 
generations.” (Oslo Symposium on Sustainable Consumption, 1994)  

 

 Improved material efficiency 

 Reduced impacts 

 Consuming less + consuming differently 

 renting, reusing, borrowing, repairing, buying durable 
goods, sharing, bartering 

 



Sharing Economy 

Sharing of products, services or information 

 Shared use 

 Idle or “slack” capacity 

 Other dimensions 

 Social or informal exchange 

 Fee for use 

 Technology platform 

 Short term rental vs. sharing 

 Zipcar vs. Avis 

 Lyft vs. carpooling vs. taxi 

 

 

 



Key Findings 

Drivers 

 Advances in technology, internet  

 Recent recession  

 Changing attitudes about ownership  

 New sense of community  

 The green movement  

 



Key Findings  

Trends 

 Changing ownership patterns 

 Mixed  results for reuse and repair 

 New technology platforms 

 

Impacts 

 No systematic analysis of economic, equity and 

environmental impacts 

 

 



Key Findings  

Barriers 

 Trust 

 Legal and regulatory issues 

 Limits: convenience, practicality  

   and access 

 

Opportunities 

 New business models and revenue streams 

 Increased use of technology platforms 

 

 

 

 



Government Actions  

 Remove legal and regulatory barriers 

 Provide grants and assistance 

 Provide information and recognition 

 Reform zoning and permitting requirements 

 Enhance government procurement policies 

 

 

 

 



Information Needs 

 Scale and scope of sustainable consumption 
activities 

 Consistent definitions and concepts 

 Measurement methods and relevant metrics 

 Opportunities for expansion 

 Relationship to local economic development 
activities 

 Comprehensive review of legal and regulatory 
barriers, tools 

 Potential outreach strategies, pilot programs 

 



Q & A 

 Questions? 

 Feedback? 

 


